
 

 

ORDINANCE NO. 991 

  

AN ORDINANCE OF THE CITY OF CHIPLEY, FLORIDA, AMENDING 

CHAPTER 30 - SIGNS OF THE CODE OF ORDINANCES; PROVIDING 

FOR SEVERABILITY; PROVIDING FOR CONFLICTS; AND 

PROVIDING FOR AN EFFECTIVE DATE. 

 

WHEREAS, pursuant to Article VIII of the Constitution of the State of Florida and 

Chapter 166, Florida Statutes, the City Council of the City of Chipley is vested with the authority 

to adopt this Ordinance; and 

 

WHEREAS, the City Council of the City of Chipley is authorized to enact viewpoint 

neutral regulations of signs located within the municipal boundaries of the City of Chipley; and 

 

 WHEREAS, following public input and review by the Chipley Planning and Zoning 

Board, the following recommendations regarding permitted permanent outdoor advertising signs 

(billboards) have been provided to the City Council; and 

 

 WHEREAS, the City Council of the City of Chipley, Florida, has determined that it is in 

the best interests of all of the citizens and residents of the City that the provisions of Chapter 30 of 

the Code of the City of Chipley be amended, relating to the regulations of certain signs within the 

City. 

                                                          

         NOW, THEREFORE, BE IT ENACTED BY THE CITY COUNCIL OF THE CITY 

OF CHIPLEY, FLORIDA: 

  

Section 1.   Chapter 30 – Signs, Section 30-7 of the Code of the City of Chipley is hereby 

amended, to provide as follows (additions are shown by underline and deletions are shown by 

strikethrough) by changing regulations on permitted permanent outdoor advertising signs 

(billboards): 

Sec. 30-7. Permitted permanent outdoor advertising signs (billboards). 

(a) Where allowed. Permanent outdoor advertising signs are allowed in within commercial (C) 

and industrial (I) land use districts. Such signs may not be located closer than 100 feet to 

any residential dwelling unit.  

(b) Content. Outdoor advertising signs may not display any message that is harmful to minors. 

(c) Permissible number, area, spacing and height of permanent outdoor advertising signs.  

(1) Maximum size. No permanent outdoor advertising sign may exceed a total of 600 

square feet in size. No single side face may exceed 300 square feet in size.  

(2) Maximum height. No permanent outdoor advertising sign, or combination of signs, 

may exceed 38 feet in height. 

(3) Maximum width. No permanent outdoor advertising sign, or combination of signs, 

may exceed 30 feet in width. 




